
BC Beer Awards Artwork Guidelines  
To avoid misrepresentation and to maintain the integrity of the BC 
Beer Awards for all winners, the awards organizers issued 
regulations for the use of all BC Beer Awards branding.  

This includes use on labels, printed artwork, leaflets, banners, 
advertisements, websites, certificates and any other materials 
carrying the BC Beer Awards logo.  

 
1. Logo 

 
1.1 The logo and wording ‘BC Beer Awards’ is registered to the awards organizers. It may only be 
used in printed or electronic format with the approval of the awards organizers.

 
1.2  It is not permitted to alter or amend any logos in any way or to use the key features of the logo to 
produce your own logos or designs. The logo must stand alone.  It cannot be combined with any other 
words or graphic devices, or next to graphics or logos similar enough to cause confusion on the part 
of consumers.  
 
1.3 The organizers reserve the right to refuse permission to use the BC Beer Awards logo at any time 
and for any reason. The organizers further reserve the right to revoke approval for using the logo if 
they determine it has been copied, altered, or used in a manner that may cause consumer confusion.  

 
1.5 Artwork may only be used by the company that entered the award-winning product(s) into the BC 
Beer Awards.  

 
 

2. Usage 
 

2.1 The BC Beer Awards logo must only be used on the correct corresponding award-winning 
product(s). “Best in Category” awards (for specific beer styles or their packaging design) are specific 
to the product entered and are not awarded to a company, a range or a selection. 

 
2.2 In the case of broader awards, including but not limited to Rookie of the Year and Brewery of the 
Year, the BC Beer Awards logo does not need to be associated with a specific, award-winning 
product. All other regulations apply.  
 
2.3 BC Beer Awards logos will always state the year the award was given. The awards logo has a 
“shelf-life” or consumer buy-in period of one year. Breweries may continue to advertise award-winning 
products as BC Beer Awards Winners after the consumer ‘buy-in’ period, in good faith,  so long as the 
formula of the winning product has not changed significantly, and so long as logo continues to bear 
the accurate year(s) for which the product won an award. The awards organizers reserve the right to 
revoke this approval for ongoing use at any time.  



 
 

 
2.4 The awards logo must be clear and unobscured – do not place anything in front of or overlapping 
the logo. This is to avoid any potential confusion over the year of award featured. 

 
2.5 Please see section 3 below regarding award logo sizing, layout and colours. 

 
2.6 For product-specific awards, if the product is changed in any way, permission for use of the award 
label or logo will be withdrawn. Any change that could potentially affect the product, including but not 
limited to: difference in production process, altered recipe, a change in source or type of ingredients 
and their treatment, would make the award void and require the removal of the logo. 

 
2.7 For product-specific awards, whenever the award logo is used it must be accompanied by the 
relevant award-winning product’s title or an image of the product which shows all relevant product 
information (e.g. product name, producer name).  

 
2.1.9 If the product was entered into the BC Beer Awards by the producer directly, they own the 
usage rights for the awards logo. However, to avoid the potential for misleading the consumer, the 
producer is not entitled to use the award logo on the same product if sold with different branding, 
unless this alternative brand name was stated on the entry form at the point of entering the awards. 
This information cannot be advised retrospectively. Please refer to point 2.1.6 regarding changes 
made to products. A Third Party cannot use the BC Beer Awards logo on their own brand or version of 
the product. 

 
2.1.10 If a product has been entered into the BC Beer Awards by a Third Party (e.g. a contract 
brewery) the Third Party owns the usage rights.  

 
2.1.11 BC Beer Awards are non-transferable. If a company is sold, the use of the award logo is no 
longer permitted. 

 
2.1.12 The award is specific to the product entered into the BC Beer Awards. It is not permitted to use 
an award label or logo on a selection pack/ multipack containing the award-winning product unless 
that specific product is clearly indicated next to the award. 

 

3. Style guidelines for BC Beer Awards logo usage
 

3.1 Print 
 

6.1.1 The relevant award logo, issued by the awards organizers, can be used in the following formats 
as long as it is accompanied by the details of the award-winning product: 

● Ads 
● Promotional leaflets and posters 
● Articles. If you are sending the logo to a newspaper you are responsible for ensuring that they 

accurately describe the award you won, and use the award logo correctly and only for the 
purposes of the article referring to your product.  



● Signage for use in retail stores. It is permissible for the company to print the logo on retail 
signage as long as they are accompanied by the full product details (e.g. product name, 
product producer). It is imperative that, should the wrong product be placed on the shelf with 
the signage or the products moved, it is clear to which product the award logo belongs. If a 
third-party retailer wishes to use the logo, they must clear logo usage with the product 
producer and credit the product producer. The product producer is responsible for ensuring 
that the retailer uses the award logo correctly. 

● Banners 
● Tasting room decor 
● Tap handles 
● Window stickers 
● Vehicle decals or artwork 

 
4.0 Web & Email 

 
4.1 The relevant award logo can be used on the website or in the email signature of an award-winning 
company but must be accompanied by the details of the award-winning product, where applicable. 

 
 

5.0 Colours 
 

5.1 The BC Beer Awards logos can only be reproduced in the colours provided by the awards 
organizers. It is not permitted to change the colours of the logos. The logo may be placed on any 
colour or patterned background so long as the details of the logo, including the year, are clearly visible 
and the logo does not obstruct the product’s identifying details.  

 
 

6.0 Logo Size 
 
 

6.1 BC Beer Awards artwork must: 
● Be a minimum of 20mm in size 
● Be clear and have true, clean lines 
● Not be enlarged until it is pixelated 
● Have a clear space equal to or larger than the diameter of the inner circle of the logo, on all 

sides of the logo to ensure that no part of the logo is obscured  
 

Questions? 
 

If you have any questions about the BC Beer Awards logo artwork or usage, contact: 
 

monica@bcbeerawards.com  


